
Allstate “Gold Cup” 

  

Objective:
Å  Allstate, as investor in the Gold Cup tournament, is appearing oon F¼tbol Mundial Magazine and the
 Gold Cup program. 

Å  To target soccer fans by integrating the ñSafe Driverò message aalong with a soccer oriented theme. 

Strategy:
Without the actual application of words, an image of soccer players standing guard was used to convey a 
message of tension, angst, and uncertainty, while at the same time the symbolic Allstate logo of the cupped 
hands asked ñAre You In Good Hands?ò This communicated a sense of relieve in which Allstate was in place to 
ñback me up.ò  


