Objective;

| Alstate s investorin he Gold Cup tourmament, s appearing on Fibol Mundial Magezine and the
Gold Cup program,

| Totargetsocce fans by inegratingthe S Drverd messagealong with asoccer rinted teme

Strategy:

Without the actual application of words, an image of socoer players standing quard was used to convey
message of tension, angst, and uncertainty, while at the same time the symoolic Allstate logo of the cupped
hands asked 1Are You In Good Hands?a This communicated a sense of refieve n which Allstate was in place to
iback me up.



