
Honda Civic “Waking Up” 

  
Objective:
Å

  

To increase awareness and purchase consideration for the 2005 Honda Civic. 

 
   

Strategy:
The Civic Sedan is the best accessory for your next step in life. Our target audience is experiencing a series of 
life-changing moments: graduating from college, getting married, having kids. They want to feel that they own 
a car that keeps them young and fun.

Effectiveness:
Civic sales increased and went from #3 to #2 in the car segment. 

 

 


