
You made the Radio.
Now it’s time to make history.
Enter the 2008 Radio-Mercury Awards
Student Competition

$2,500 Prize.
Entry Deadline: March 28, 2008.

2008 Student Call for Entry



The Radio-Mercury Awards is widely recognized as the premier 
Radio creative competition.  Radio-Mercury Award winners 
are viewed - and listened to - as standard-bearers of creative 
excellence within the creative and Radio communities.  

Colleges, universities, schools, and their students have the 
opportunity to make history when they enter the Radio-Mercury 
Awards.  We want to discover and reward the best student Radio 
commercials with a $2,500 prize and the distinctive Radio-Mercury 
Awards trophy.  The winning student and school will receive publicity 
through the Radio-Mercury Awards event and on our annual CD.  
The prestige of winning a Radio-Mercury Award can reap career and 
educational benefits beyond the yearly awards show.  

It’s time to make history.  Enter the 2008 Radio-Mercury Awards 
Student competition.

2008 Prize: One (1) $2,500 Student Prize and Trophy 

Entry Deadline: Friday, March 28, 2008. 

Entry Fees: $30 per entry.  

Finalist and Winner Notification: We will notify the contact person 
for each Finalist by mid-May, 2006.  We will announce the Winner at 
a gala luncheon on Wednesday, May 21, 2008.   

Entry Guidelines and Entry Categories

What is an eligible entry?
•A Radio commercial, in audio form, of at least 30 seconds, and no 
more than 60 seconds, in length.  
•The standards for the commercial should be based on whether the 
content could air on a U.S. commercially licensed station.  
•The commercial was created by an individual student or team of 
students as part of a class project, for a current or immediately 
prior class, in the curriculum of advertising, art and design, broad-
casting, communications, copywriting, or public relations.  The com-
mercial can be for an actual or fictitious product or service.
•If the commercial was broadcast on the school’s Radio station, the 
station should be licensed as commercial or educational.  In addi-
tion, the commercial should have been broadcast for the first time 
between January 1, 2007 and March 28, 2008.
•In the event that the commercial is for an actual product or service, 
entrant must obtain full and proper clearance from all parties 
involved, prior to entering the commercial, including copyright and 
trademark permission.
•Non-U.S. entries are not eligible.
•Public Service Announcements are not eligible.

Who should submit the entry?
A professor or instructor at a qualified educational institution (as 
defined below) or the educational institution itself may submit an 
entry.  Entries by individual students will not be accepted.

What is a qualified educational institution?
•A two-year or four-year U.S. chartered school or university offering 
graduate or post-graduate degrees.
•A U.S. chartered community college offering two-year associate 
degrees.
•A U.S. professional, technical or “proprietary” school offering an 
education in advertising, art and design, or broadcasting, with the 
goal of professional employment within the fields of advertising or 
broadcasting upon completion.

Who receives the Award and Prize Money?
The Award and prize money will be given to the winning college, 
university, or school.  The winning college, university or school is 
solely responsible for distribution of the award and prize money.

Eligible Categories
•English:  Predominantly in the English language 
•Spanish-Language:  Predominantly in Spanish and originally 
produced in Spanish.  Please complete the entry form in English.  
Please include printed English translation with each Spanish-Lan-
guage entry.

Entry Options:
•You can enter online at www.adiomercuryawards.com.
•Follow the instructions and use this form to mail in your entries.

Entry Formats
•We accept the following formats only: CD, DAT, Cassette, MP3.
•Place all entries on one CD, DAT, Cassette.  MP3 instructions are 
listed below.
•Please do not include a slate before your spot(s)
•Please clearly write the name of your college/university on each 
CD, DAT or Cassette.
•MP3:  Once we receive your Entry package, we will contact you 
with instructions on how to submit your MP3 entry.  

Judging Process 
Judging panel will consist of qualified individuals appointed by The 
Radio-Mercury Awards.  Judges will judge individually.  The RCF 
reserves the right, if necessary, to interpret judging scores and 
weigh factors relevant to the competition’s purpose of rewarding 
creative excellence, and to reduce the number of Prizes given out 
in any category or not to award a Prize in any category if the quality 
of the entries does not meet the competition’s purpose of rewarding 
creative excellence in radio commercials and public service an-
nouncements.  The decisions of judges during the judging process, 
and thereafter, the decisions of The RCF, shall be final. 

Entrant’s Responsibility 
Entrants should obtain full and proper clearance from all parties 
involved in the creation and production of each spot entered, on 
behalf of all parties having a relevant interest in the Entry, before 
they submit commercial(s) into the competition.  Entrants should 
ensure that they fulfill the eligibility requirements set forth by The 
Radio Creative Fund, legal entity of the Radio-Mercury Awards, 
and be prepared to present requested paperwork in the event 
commercial(s) reach the Finalist stage.  The Entrant is responsible 
for determining which parties receive credit on an Entry.

The Entry Process 
•Complete The Entry Form
•Include a check, or complete credit card information section of 
Summary Sheet	
•Make a copy of The Entry Form for your records.
•Include original Entry Form, a check (if applicable) and actual 
Entries in one package and mail to: The Radio-Mercury Awards, 
125 W. 55th Street, 5th Floor, New York, NY 10019, Attn: Meghan 
Buonocore.

Questions?  Contact us at 212.681.7207 or email 
mercury@rab.com.  Good luck in the competition!

2008 Radio-Mercury Awards Student Guidelines/Eligibility



2008 Student Call for Entry Form

Please clearly print or type all required information, without abbreviation. Include the accurate Track Number for each indivual entry. 

___________________________________________________________________________________________________________________________
NAME OF CONTACT PERSON				            EMAIL ADDRESS		                                 TELEPHONE NUMBER

___________________________________________________________________________________________________________________________
NAME OF COLLEGE, UNIVERSITY OR SCHOOL

___________________________________________________________________________________________________________________________
ADDRESS						               CITY			        STATE	                             ZIP

INVIDIUAL ENTRIES.   Make copies of this sheet for additional entries.  Print or write neatly.

ENTRY 1: Track # on CD/DAT/Cassette: _______________

_______________________________________________________     _____________________________________________________
ENTRY TITLE							         COMPANY/PRODUCT SERVICE ADVERTISED

Language: _____ English   ____ Spanish			   Length: _____:30   _____:45  _____:60  _____Other: 

____ This commercial is for an actual product/service            ____ This entry was broadcast on our college/university/school radio station

ENTRY 2: Track # on CD/DAT/Cassette: _______________

_______________________________________________________	   _____________________________________________________
ENTRY TITLE							         COMPANY/PRODUCT SERVICE ADVERTISED

Language: _____ English   ____ Spanish			   Length: _____:30   _____:45  _____:60  _____Other: 

____ This commercial is for an actual product/service            ____ This entry was broadcast on our college/university/school radio station

ENTRY 3: Track # on CD/DAT/Cassette: _______________

_______________________________________________________     _____________________________________________________
ENTRY TITLE							         COMPANY/PRODUCT SERVICE ADVERTISED

Language: _____ English   ____ Spanish			   Length: _____:30   _____:45  _____:60  _____Other: 

____ This commercial is for an actual product/service            ____ This entry was broadcast on our college/university/school radio station

ENTRANT AGREEMENT: (Must be signed by a qualified representative of Entrant.)  We, the Entrant, understand that it is our sole responsibility to 
obtain any and all rights, releases, permissions and negotiation of talent or other rates for our Entry.  The sole responsibility of the Radio Creative Fund (herein-
after The RCF), governing body of the Radio-Mercury Awards, and its sponsors, shall be to deliver prize money to the party designated by Winner.  Should our 
Entry be judged as a Winner or Finalist, we hereby grant permission to The RCF to use the Entry for promotional and educations purposes, including, but not 
limited to, annual complimentary promotional CD; broadcast of commercials at the Radio-Mercury Awards ceremony; Radio-Mercury Awards website; presenta-
tions, workshops and industry functions; press releases; and advertising, marketing, and promotional materials.  Use of Winner and Finalist entries includes audio, 
names of Winners and Finalists, and their likenesses.  We understand that we may be required to submit appropriate paperwork to verify that our entry meets the 
eligible entry guidelines outlined by the RCF.  If we cannot provide such appropriate paperwork within five (5) business days of being asked to do so by The RCF, 
we understand that The RCF reserves the right to select a substitute Finalist.  By signing below, we verify that the Entry package being submitted by us is accurate 
and meets the requirements set forth by The RCF.  

___________________________________________________________________________________________________________________________
Representative Printed Name					     Signature			    			   Title			 

___________________________________________________________________________________________________________________________
College/University/School											           Date

 PAYMENT METHOD: 

_____ Corporate/Personal Check to The Radio Creative Fund                                          
_____ Credit Card: _____Visa   _____MasterCard   _____American Express
			 
______________________________________________   _______/________/________
Credit Card Number				             Expiration Date

_______________________________________________________________________
Full Name on Credit Card. (A charge will appear on your monthly statement from Radio Advertising Bureau.)



125 W. 55th Street
5th Floor
New York, NY 10019

Call for Entry Deadline: March 28, 2008.


